IKNOW
POolHCS

International Knowledge Network
of Women in Polifics

CONSOLIDATED RESPONSE ON WORKING WITH WOMEN CANDIDATESAND WOMEN VOTERS
DURING ELECTIONS

This consolidated response is based on researcdumed by iIKNOW Politics staff and contributiondmiitted by the
following iIKNOW Politics experts: Julie Ballingto®rogram Officer for Partnership between Men andnwa, Inter-
Parliamentary Union (IPU); Alvah Hanrahan, Interratal Consultant on Women'’s Political Participatiodate Coyne-

McCoy, Regional Director, Emily’s List; and Alyskonzma, Senior Program Officer, National Democratistitute (NDI).

Question:

What are some tools and methods used to supponewaandidates and voters in elections, specifidalconflict and post
conflict countries like Sudan? - Rabab Baldo, UEM, Sudan.

Introduction:

Working with women voters and candidates is an rdidestep towards increasing women'’s participatiorpolitics and

public life. In recent years, women candidates l@adlers have used very creative tools to proma tandidacies and to
mobilize women voters. This consolidated respdnghklights some of the most widely used tools tgewer and promote
women candidates, including providing training, Wog with political parties, using affirmative aoti measures, and
holding wide public outreach campaigns. The codstdi response also provides several recommendatiohew to reach
out to women voters before and during electionsagptively engage women in voter registration, aoltl voter education

campaigns targeting both women and men.

I. WOMEN CANDIDATES

Providing Training and Education Opportunitiesfor Women Candidates

Research findings and surveys indicate that sthemgng political campaigning skills of women carates and aspirants,
and providing women with more educational oppotiariare key steps in advancing women in politicallalevels. Kate
Coyne-McCoy, iIKNOW Politics Expert and Regional &itor for Emily’s List, points out the importancé teainings for
women candidates especially in fundraising, mesdagelopment, working with the media, building watentact programs,
writing campaign plans, and designing targeted o@hof voter communication. Ms. Coyne-McCoy hights a successful
video that Emily’s List uses during its trainingss®ns to build the self-confidence of women. Tlle® showcases women
leaders sharing their experiences and encouradivey @omen to be confident to run for public ofice(Coyne-McCoy, K.
Expert Opinion. 2008) Julie Ballington, iKNOW Paig Expert and Program Officer at the Inter-Parkanary Union (IPU),
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also advises to focus on providing training to wonsandidates in fundraising, running an effectieditigal campaign, and

confidence building. (Ballington, J. Expert Opini@&®08)

In some developing countries women and girls areerdisadvantaged than men and boys in receivingatidun. One of the
explanations for this is poverty, which makes ediocaunaffordable and forces families to send thediidren to work
instead of school. When families with two or mofeldren have to choose who to send to school, nprafer to invest in
education of their sons rather than their daugtdasrBoys are viewed as primary bread-winners irfuhee. Furthermore, as
OXFAM has written: “girls’ particular vulnerabiliéis in terms of physical security, and their expedorphysical violence,
are intensified in conflict or emergency situatiof@irls’ Education in Africa. p. 3). This can makt unsafe for girls to
attend schools, especially if they have to comnhrtg distances. Such tendencies raise illiteratysramong women and
create further barriers for their participationgalitics. Referring to the situation in SomalilaidNOW Politics Expert and

founder of Gender and Development Action organizgtNkoyo Toyo, advises the following:

“It is important to promote education among wome girls and raise their literacy level across the
country. Once a woman is literate and competetiig, éasier to negotiate a leadership position &r’h
(Toyo, N. Expert Opinion. 2008)

Introducing Affirmative Action M easures

In the recent decade, using affirmative action messsuch as gender quotas has become a populamptoyed to fast-
track women's political participation. Among othaositive outcomes, the introduction of gender gsi@t@ate incentives for

political parties to nominate women in their caradéd

lists, play an instrumental role in overcoming seci TABLE |
. . . o6 of
cultural barriers, and provide a successful enty REAS
P yp Country Quota Typefs) st MO
parliament

for women candidates into politics. Amina Warsame — o . :
- . Constitutional Quota for Nationsl Parlisments ; Elaction Law Quota
Afgbapistan | p. o lation, Naticnal Dadisment

points out that the introduction of affirmative iact | e T

GBof240 (27.3%

o . . . ) . . Homamovina  |orLagislative Quots, SubNational Laval ; Dolitical Party Quota for | 6042 14.3%
policies in Somaliland will provide incentives for EleduslICond ftey
. - Eolombiz Ouotar existed praviousiy or guota legisiation har been proposed 14of 166 |(B.4%
clans to choose a woman to represent them ingmliti _ ;
Cota dTvpira Political Party Quota for Elactorsl Candidates 190f 223 B3%
(Warsame, A 2000) Accordlng to the data from the East Timor Duotar existed praviousiy or guota legisiation har been proposed 13of B8R 26.1%
Esitra Elaction Law Quota Ragulation, National Darlismant 330f150 [22.0%
Quota Project, many of the post conflict and |Eticsis Political Party Quota for Elactorsl Candidates 1160f 546 |11.2%
. . i Teaz Cm'_'-.tirl.;ﬁm:a_lc_gtmafm _\aum:al Palismants ; Elaction Law Quota T0ef1Ts 25 53
transitional countries were able to increase the— e
Elsction Law Quota Ragulation, Mational Parlismant ; Constitutiomnsl
. . . . Macadoni sislative Qu oot =val ; Palitic Qo 340£120 [28.39
number of women in politics after introducing some == Teeesl D, Suvtions] Level {Roliical Bemy Quose for - 3erian 383

. . . . . Constitutional Quota for Nationsl Parliamants ; Elaction Law Quota
kind of affirmative action measure. As shown in |Rsme Regulstion, Nationsl Parisment ; Constintionsl or Legislative Quots, | 320f80  |48.3%

Sub-Naticnal Laval

Table |, Afghanistan, East Timor, Iraq, Macedonia Constirutional Quota for Nertions] Partisments ; Election Law Qoots

F.agulation, National Parlisment ; Constitutional or Legizlative Quots, |510£250  |20.4%
. | Sub-National Laval ; Pelitical Party Quota for Elactorsl Candidates
and Rwanda have hlgheSt percentage Of women %iaﬂaLzm’.z Quotas existed previousiy or guora legisiation har besn proposed 160f124 |12.9%

political representation among the post-conflict an

This doto waos extracted from the Quoto Project’s dotobose. To see the full Gst, please visit

transitional countries that introduced quotas igirth e




IKNOW
POolHCS

International Knowledge Network
of Women in Polifics

political system. Interestingly, supporters of cqastusually refer to Rwanda as a most successfal chgast-tracking
numbers of women in politics. Currently, with 48% women Members of Parliaments, Rwanda is aheadveh the

Scandinavian countries.
Holding Public Outreach Campaigns

Women leaders and candidates have been very eemtiusing new technologies to promote their caadi&s during
elections. Utilizing modern media sources has ber@ very important, if not primary, tool for a sessful political
campaign. Some women leaders work with resourcagade locally and nationally, while others utdizarious vehicles
provided by international organizations.

Women have been very proactive in using culturesti?ze messages to galvanize voters’ support.cffe public outreach
campaigns account for cultural and societal norntstaghlight the benefits of women'’s political peipation for society as
a whole. For instance, the National Democraticitngt (NDI) assisted the Jordanian National ForomWomen (JNFW) to
create a media campaign for the 2003 Parliamemfactions aimed at overcoming the cultural constsaagainst voting for
women. During this campaign, NDI and JNFW produ€®dand radio spots, newspaper ads, T-shirts, paséed stickers to

promote the message of their campaliydhen Women Win, the Country Wins."

Another great example is UNIFEM’s thi¢au Bele ("I Can")campaign launched in Timor-Leste in 2007. Thimpgaign
aimed to achieve popular support for gender equalid the empowerment of women. Some interestirtigeach techniques
used in this campaign were the collection of testg@oportraits of women from around the nation arildeme song that drew
from the Convention on the Elimination of All Formé$ Discrimination against Women (CEDAW) to highiigwomen's

rights and the democratic value of their politipatticipation.
Working with Political Parties

Political parties have been gate-keepers of elestior decades. Women candidates and aspirantsto@aatk with political
parties to attain decision-making positions andoéonominated in party lists. iIKNOW Politics expartd international

consultant on women'’s political participation, Atvelanrahan points out that:

“Too few women fight their way to the top positiomspower within their parties. If they would ddgh
their high profiles in their parties would go a ¢pway to nominating them to party lists.” (Hanraha
A. Expert Response. 2007)

Ms. Hanrahan also mentions that women’s succegariy politics depends on relationships developest the years within
the party and in the civil society. To gain trustiasupport within the party, Ms. Hanrahan adviseshen party members to
work hard at all aspects of party work, especiadlfundraising, and not to be afraid to speak ibljgu (Hanrahan, A. Expert
Response. 2007)
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Furthermore, it is important to show political pestthe benefits of promoting women within theiustures. Based on the
experience from Sudan, Julie Ballington says thdditipal parties need to be targeted to ensure tivey seek out women
candidates, comply with the quota law, which in &ud case is 25 percent of the seats in legislgtamed include women in
all decision-making structures of the party, inéhgdin candidate nomination at local and natiomadels. (Ballington, J.

Expert Opinion. 2008)

Another mechanism to engage political parties ionmiting women candidates is to engage the leadetsearties. In
many cases, leaders play a strong role in infom@eduitment processes, and special efforts shoelchade to reach out to
women. One phone call from the leader of the party woman civil society leader or local partyiést may be all it takes
to convince her to run, a method that can be pdatity effective at the sub-national or local lexelLeaders also have high
visibility, and appearing at a public event besideoman candidate or mentioning her accomplishmiardsspeech can go a
long way toward promoting her candidacy. For ins&rthe National Democratic Institute points thanaall percentage of
women in legislatures in South-East Asia is duahi reluctance of the leaders of the parties tqp@pwomen party
members and to promote them to leadership positigtisn the parties, which denies women an entrinpmto politics.

(Asia: Strengthening Women Political Leaders intBeast Asia. 2007)
1. Women Voters
Reaching Out to Women Votersthrough M edia

Voter education through media outreach is one eflost successful tools in mobilizing both male terdale voters. There
are very creative tools and messages used to mebilomen voters, which account for cultural norswgial expectations,
access to information resources, and the overaibgmlitical situation in a country. For exampie,the 2002 parliamentary
elections in Morocco, NDI concentrated on a medimpaign targeted at women voters by producing dsifd and TV ads.
The ads were 35 seconds long and were aired in Bether and Arabic. These ads showed a baby playitiga paper

ballot while a child’s voice narrates, expressing wishes and ambitions for his future in the arefseducation,

employment, community service, and healthcare.haténd of the ad, a voice calls on women to vatggesting that the
child's ambitions could be fulfilled if women paipate in the democratic process. This campaigngseat example of how

cultural and traditional norms can be used in apzign to mobilize women voters to participate ieotibns.

Another example is “Use Your Voice” campaign helg WDl and the Lebanese Association for Democratfiections
(LADE) in the 2003 parliamentary elections in Leban This was a nationwide media campaign aimedrampting
women’s participation in the electoral process. Thenpaign featured five prominent Lebanese womeo appeared on
television, radio, public transportation and bikibd advertisements. Simultaneously, a voter edhrcdtillboard that NDI
helped develop appeared throughout the countryh thié message: “No Card, No Vote! Get your votiagd from your

town leader today!”
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Sometimes using TV ads, billboards and posters tayery expensive, while using radio airtime canrbhatively

affordable and can provide a better vehicle togamgomen voters. This is specifically true in tlase of conflict and post-
conflict countries and regions that have scarcerhdt and TV access. For instance, from 2006-20B8 Bartnered with
local broadcasters and international and natiooalprofit organizations in Sierra Leone to air mgirograms for voters
across the country. These programs targeted womery@uth as marginalized groups in the country, pravided a forum
for people to voice their concerns and to stay adireof the elections nationwide. Through theseaboltative radio
programs, BBC involved women in the election preessand prevented violence that might have occudes to

insufficient or false information.

Additionally, there are a great number of shortveh@and soap operas aired by radio that addressriamosocial and
political issues, including post-conflict reconsttion and capacity-building. Talking Drums Studibe project supported
and implemented by the Search for Common Groundpmofit organization, airs 15-20 minute soap opems broad range
of issues, including youth activism, children’shig, good governance, corruption and HIV/AIDS. Thesap operas are
tailored specifically to the needs of each coumtng produced in the language most widely-usedah ¢buntry. This tool
may be very efficient in reaching out to women vstand in giving them an opportunity to hear arider@gssues important to

them.
Educating Votersthrough Training Programs and Seminars

Voter education programs targeted at women haveorheca widely used tool during elections, partidylaamong
international organizations and civil society. Mester education programs try to demonstrate to amime importance of
their votes for society as a whole and their rigghtvote as an equal member of that society. Orgagiguch educational
seminars and trainings not only requires tailormgssages and content to the socio-cultural backdr@nd political
situation in each country, but also careful setecnd organization of logistics. For instancepast-conflict countries in
which security remains a problem, trainings andisars should be held in safe resource centersandtdm public places.

(Women and Elections: Guide to promoting the pgaditton of women in elections. 2005. p. 58)

Additionally, it is important to work with men tocplain to them the rights of women to vote indepamity and to participate

equally in election processes. According to Gabrilisso

“In many societies, it is common for the head & tiousehold to select the candidate that the entire
family will vote for, denying women the chance tepeess their own preferences (proxy or family
voting).” (Russo, G. 2007. p.27)

Therefore, men may play a crucial role in suppaortim discouraging women from voting and participgtin any stage of
the elections. Training programs and seminars fipalty targeting men can be instrumental in matilg women to vote

and in securing their rights to free choice of &tpal candidate.
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Registering Women Voters

Voter registration is a crucial precondition forltiag fair and inclusive elections. In many couetri the voter registration

process faces challenges due to the lack of aecoestsus, scarce resources, and high populatiomtioig. Additionally,

“In some post-conflict environments women have ndédeen officially registered as citizens due to the
lack of census updates or because censuses maybkawvecarried out prior to major population

movements or the naturalisation of minority comntiesior foreign citizens.” (Russo, G. 2007. p.25)

An important step is to work with women voters ®froactive in ensuring that their names appeaoiar registration lists

before the election day. Women need to be wellrinéad about the location of their registration palsd documentation
needed to get registered as a voter. Addition#tlg, United Nations, based on the experience in &figgian, recommends
considering religious and cultural sensitivity t@mmven’s participation in public processes and recemis using women-
only registration teams and offering women a chbiegveen photograph and a fingerprint during vageistration. (Women

and Elections: Guide to promoting the participatiddrwvomen in elections. 2005. p. 51)

Conclusion:

Working with women candidates and women votersniessential step towards achieving gender equalipolitics and
public life. To promote women candidates and aspéraén politics it is important to create trainiremd educational
opportunities for women, help women build succdssgiublic outreach campaigns, actively employ affitime action
measures, and work with political parties. It iscalital to reach out to women voters to engagenthrepolitical processes
and educate them about the importance of theirsvddeich work requires careful consideration of axiltural norms,

political sensitivity, safety, the availability fihancial resources, and access to informationcsesur
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